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Terminology
• Professional Persona
• Personal Brand
• Professional Narrative
• e-Presence
• CV (Resume)
• Professional Bio



What is a Professional Persona?
❑ “Persona”

• Role that one assumes or displays in public or society
❑ “Professional”

• Displaying the competence and skill appropriate to a  
professional person

• Exhibiting a courteous, conscientious, and generally  
businesslike manner

❑ “Professional Persona”
• Giving others a positive perception of you and your abilities



Personal Brand

Industry 

PersonalAcademic

❑ Appearance:
• Body language, dress,  

posture, overall  
presentation

❑ Personality:
• Your behavior, 

communication skills,  
demeanor

• How do people perceive  
your attitude towards 
them?

❑ Competencies:

• What is your superpower?

• What skills make you  
competent and capable?

❑ Differentiation:
• Everyone brings something  

special. What about you?

• What leaves a lasting  
impression in minds of  
others?

Professional 
Persona



Personal Brand

Source: https://www.marshallpr.com/tips-to-build-your-personal-brand/

“Personal brands are an important currency today.”



Professional 
Narrative

Personal Brand

Academic Credentials

Professional Associations

Narrative Summary

Professional Experience

Highlights



Professional 
Narrative



Activity:

Create a (30sec) Elevator Pitch of your Professional Persona
– What do you do & why does it matter?

• Turn to your neighbor and discuss your professional persona

• What is one thing you want people to remember about you?



e-Presence
• Personal Brand
• Professional Narrative – “Your Story”

• Human connection
• Search “words”
• Networking
• Activities - Blogs, Articles, Panels, etc.
• Publications & Patents
• Certifications

First Impressions – One Chance
Avoid Buzzwords 
Settings and Privacy

• https://www.keystonepartners.com/blog/leverage-your-linkedin-brand-to-stand-out-during-a-job-search 
• LinkedIn Settings & Privacy page:  https://www.linkedin.com/psettings/activity-broadcast 



e-Presence

• https://www.keystonepartners.com/blog/leverage-your-linkedin-brand-to-stand-out-during-a-job-search 
• LinkedIn Settings & Privacy page:  https://www.linkedin.com/psettings/activity-broadcast 



C.V. (Curriculum vitae) 

• Purpose of a C.V. is to get you an interview 

• Elevator pitch of your Professional Narrative 

• Raise attention to your Core Competencies 
and/or Career Highlights

• Complete listing of your professional 
accomplishments, academic credentials, etc.

• C.V. organization may vary depending on 
industry vs. academia, target audience, 
experience, etc.



Professional Bio
Short-version Long-version



Professional Bio
Short-version

Long-version



Publications & Patents
• Publications

• Conferences
• Journals
• Magazines
• Industry  | Academia | Cross Industry - Academia

• Patents
• Rewarding both professionally and financially
• Does your company/institution have attorneys/procedures?



…Some Tips

BE POSITIVE PERCEPTIONS SOFT SKILLS COMMUNICATIONS PLAY TO YOUR 
STRENGTHS



THANK YOU for Attending!

Connect on LinkedIn:

John Vicente
https://www.linkedin.com/in/john-vicente-phd/

https://www.linkedin.com/in/john-vicente-phd/

